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Get Noticed!
Getting noticed means using the abundant online 
and social media tools available to better 
disseminate your research findings and 
publications to a wider audience of researchers. 

As a result, not only will your research become 
more visible, but you will also attain more readers, 
increase citations, build a stronger reputation and 
expand your professional network with 
researchers.
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Get Noticed!
Why we need to be visible?

▪ Showcases your work to the world

▪ Manages your publications list

▪ Helps to be identified by potential collaborators

▪ Helps to avoid misidentification

▪ Enables your research output to be attributed to UUM

▪ Track citation counts

Source: https://canberra.libguides.com/c.php?g=599294&p=4149112

https://canberra.libguides.com/c.php?g=599294&p=4149112
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Get Noticed!
Am I making an impact?

Source: http://altmetrics.org/manifesto/

http://altmetrics.org/manifesto/
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Do you know how you appear online?
• Separate professional and personal presences

• Be aware of your privacy settings
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Source: https://wiki.lib.sun.ac.za/images/5/5d/Online_Visibility_Guidelines.pdf

https://wiki.lib.sun.ac.za/images/5/5d/Online_Visibility_Guidelines.pdf
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Step 1:
‘Assess yourself’ – this section looks at ways to 
assess your general online presence as it stands 
today. Regular assessment will allow you to keep 
track of your progress.

How? – Google searches
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Step 1: Analyse the results
How many of the results are relevant?

What types of results come up?  

Are all of them from your institutions? 
◦ Publications? 
◦ Online profiles?
◦ Facebook photos?

If the results are obviously nothing to do with you, 
would that be obvious to someone else looking for 
you?

Consider what you would like to appear
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Step 2:
‘Your profile as an individual’ starts with deciding 
where you want to take your online presence. Once 
you’ve decided on a strategy, it’s time to consider your 
active online presence, the specifics of your digital 
footprint.

This section focuses on online profiles that you might 
have already or that you might want to set up. 

Decide on a main profile - Update, improve and 
maintain it; link the others to it

Separate professional and personal online presence
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Step 3:
‘Improving the availability of your output’ is about making 
your scholarly outputs reach as many people as possible. 
While you may publish prolifically, if people can’t discover 
your papers online, they are much less likely to read them. 
Some say that if it’s not online it does not exist; we think if 
it’s not findable online it might not exist. 

This step involves assessing what publications and other 
outputs of yours are already online and then sharing 
everything else you are able to. 

You are also encouraged to share all your scholarly outputs, 
including teaching resources and ‘popular or informal’ 
resources in a variety of formats.
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Step 4:
‘Communicating and interacting’ reviews some other strategies 
and tools through which you can communicate with colleagues 
and interact with people who share your interests.

Social bookmarking
◦ Share links relevant to your subject (blogs, papers, etc.) –

citeulike, delicious

Micro blogging – Twitter

Blogging as a scholarly activity
◦ Create and write a blog for colleagues, community and/or 

students

Comment: Start and join in discussions on e.g. Research Gate, 
Academia.edu, etc.
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Online Presence
Which profiles should I have?

Microsoft Academic
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Google Scholar
What is Google Scholar Profiles?

▪ provide a simple way for authors to showcase their academic 
publications.

▪ You can check who is citing your articles, graph citations over time, and 
compute several citation metrics. 

▪ You can also make your profile public, so that it may appear in Google 
Scholar results when people search for your name.

▪ Best of all, it's quick to set up and simple to maintain

▪ You can choose to have your list of articles updated automatically or 
review the updates yourself, or to manually update your articles at any 
time.
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Google Scholar Setup
1. Go to scholar.google.com

2. Click My profile

3. Login using your gmail account [Please create one if you don’t have 
any]

http://scholar.google.com/
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Step 1: Profile

 Please put your UUM’s 
email address.  This email 
need to be verified later

 Once the above info has been completed. Click here.
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Step 2: Article

 Click here to select 
articles that you wrote

 Once done, 
click This Button
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Step 3: Updates

 Important! Make sure this box is ticked.

 You probably needs to go for this option if 
your name is not so unique.
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Google Scholar Profile

You can edit all your info in here. Just make sure that your profile is PUBLIC

Click + if you want to add your publication

Just use your real name without any TITLE

Make sure your institution email is verified
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Google Scholar Profile

My Google Scholar Profile in 2016
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Add articles manually

Before you add your article manually, try search that particular article using your name 
or your co-author name or your article titles or specific keyword using Add Article Groups 
or Add Articles function
You can add article manually if google cannot find that particular article.
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ORCID.org
Open Researcher & Contributor iD
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Scopus Author Profile

What is Scopus Author Profiles?

Each Scopus Author Profile is a unique record of that researcher’s 
publication activity. The details come from peer-reviewed articles and 
other publications that are indexed in Scopus (published in journals, 
books and other sources, that the Scopus Content Selection and 
Advisory Board has selected for inclusion and indexing) where the 
researcher is specified as an author. The information in a profile 
includes the author name, affiliation(s), subject area(s), publications, 
citations, and co-authors. The profiles do not cover editorship, 
managerial or executive roles, or teaching positions.

Read More: https://service.elsevier.com/app/answers/detail/a_id/29506/#

https://service.elsevier.com/app/answers/detail/a_id/29506/
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Publons

Publons is the only profile where you can track your publications, 
citation metrics, peer reviews and journal editing work in one place. It’s 
quick and easy to maintain, can be used as evidence of your research 
outputs, and provides valuable insights into your publication and review 
history.

More info: https://publons.com

https://publons.com/
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ResearchGate

ResearchGate, the professional network for scientists, was founded by 
virologists Dr. Ijad Madisch and Sören Hofmayer and IT-specialist Horst 
Fickenscher in 2008. 

Convinced that collaboration spurs progress, they set out to bring 
scientists around the globe together to share their results and build on 
each other’s knowledge.

Today, more than nine million scientists worldwide use the network to 
present and get feedback on their research, collaborate, and build 
reputation. 

Read More: https://www.researchgate.net

https://www.researchgate.net/
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Academia

Academia is a platform for sharing academic research. Academics have 
uploaded 22 million papers, and 31 million academics, professionals, 
and students read papers on Academia every month.

More info: www.academia.edu

http://www.academia.edu/
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Online Presence
How about other profiles?

Microsoft Academic
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Other Profiles & Social Media
▪ Personal Websites

▪ UUM Directory of Experts (http://www.experts.uum.edu.my) 

▪ UUM Repository (https://repo.uum.edu.my)

Social Media:

▪ LinkedIn

▪ Facebook

▪ Twitter

→Using social media to promote research:
https://www.youtube.com/watch?v=sDUU-isDIk4

http://www.experts.uum.edu.my/
https://repo.uum.edu.my/
https://www.youtube.com/watch?v=sDUU-isDIk4
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Further Reading

▪ Get Noticed: Disseminate Your Research Better 
http://cdn.elsevier.com/assets/pdf_file/0004/145048/Authors_Dissemination_Broc
hure_170912.pdf

▪ Beyond Citations: Scholars’ Visibility on the Web http://arxiv.org/abs/1205.5611

▪ Linking Visibility to Reputation
http://blog.academia.edu/post/48131624381/linking-visibility-to-reputation

More resource:

▪ Tracking Your Academic Footprint: A guide to tools to tracking your citations 
http://libguides.lib.uct.ac.za/content.php?pid=295055&sid=2422565

https://wiki.lib.sun.ac.za/images/5/5d/Online_Visibility_Guidelines.pdf
http://cdn.elsevier.com/assets/pdf_file/0004/145048/Authors_Dissemination_Brochure_170912.pdf
http://arxiv.org/abs/1205.5611
http://blog.academia.edu/post/48131624381/linking-visibility-to-reputation
http://libguides.lib.uct.ac.za/content.php?pid=295055&sid=2422565
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Let others know
My email signature…
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Thank You!


